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Q3 FY2021 Highlights – Year on Year
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Total Income EBITDA EBIT10.8%
Y-o-Y

35.5%
Y-o-Y

HSIL continues to deliver strong y-o-y performance driven by both improved volumes and realizations

(₹ in crore)

Profit after Tax65.9%
Y-o-Y

Revenue Contribution by Division EBIT Contribution by Division

494.2
547.6

Q3 FY20 Q3 FY21

74.3

100.7

15.0%

18.4%

Q3 FY20 Q3 FY21

42.0

69.7

8.5%

12.7%

Q3 FY20 Q3 FY21

15.7

35.9

3.2%

6.6%

Q3 FY20 Q3 FY21

64% 66%

28% 33%
8% 1%

Q3 FY20 Q3 FY21

Packaging Products Building Products Others

128.8%
Y-o-Y
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Note: All margins are calculated on Total Income

106% 91%

12%
14%

(18)% (5)%

Q3 FY20 Q3 FY21

Packaging Products Building Products Others and unallocable expenses
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Q3 FY2021 Highlights – Quarter on Quarter
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Total Income EBITDA EBIT24.7%
Q-o-Q

30.3%
Q-o-Q

EBITDA and PAT margins further improved to 18.4% and 6.6% respectively

(₹ in crore)

Adjusted Profit after Tax

Q3 FY2021

Revenue 

Contribution

Q3 FY2021

EBIT 

Contribution

32.9%
Q-o-Q

439.3

547.6

Q2 FY21 Q3 FY21

77.3

100.7

17.6% 18.4%

Q2 FY21 Q3 FY21

52.5

69.7

11.9% 12.7%

Q2 FY21 Q3 FY21

21.8

35.9

5.0%
6.6%

Q2 FY21 Q3 FY21

Q3 FY2021 Highlights – Quarter on Quarter
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65.1%
Q-o-Q

Notes:

1. All margins are calculated on Total Income

2. Adjusted PAT is calculated after adjusting income tax writebacks of ₹ 14.7 crore in Q2 FY2021
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Q3 FY2021 Highlights – Quarter on Quarter
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Q3 FY2021 Performance Discussion

4

• Total income growth of 24.7% on Q-o-Q and 10.8% on Y-o-Y basis was driven by improved average realizations and strong recovery in volumes 

underpinned by robust demand from alcoholic beverage industry

• EBITDA margins improved to 18.4% as compared to 15.0% in Q3 FY2020. The margin improvement was driven by improved capacity utilization 

levels coupled with optimized sourcing of key raw materials

• Adjusted PAT margins were 6.6% in Q3 FY2021 as compared to 3.2% in Q3 FY2020 and 5.0% in Q2 FY2021. The income tax writebacks of ₹ 

14.7 crore in Q2 FY2021 resulted in higher profit after tax during that period

• Packaging division volume growth was primarily driven by strong demand from beer, food and beverage industry

• Net Debt position at the end of the quarter was ~ ₹ 970 crore

• During the quarter, HSIL completed the Buy Back of 7.59 million shares for an amount aggregating to ₹ 63.93 crore. The Company has utilized 

91.32% of the Maximum Buy Back Size excluding the transaction costs

HSIL strategically well positioned to drive revenue growth and cash flows led by packaging division
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Q3 FY2021 Highlights – Quarter on QuarterQ3 FY2021 Highlights – By Division

Packaging Products

Key Highlights:

• Post Covid-19 lockdowns, all our plants are now 

operational and the capacity utilization levels also 

improved

Revenue from Operations

₹ 179.4 Cr
29.8% Y-o-Y

EBIT

₹ 9.6 Cr
5.4% Margins

Building Products

Key Highlights:

• Revenue growth was driven by improvement on account of improved realizations, better 

product mix and higher sales volumes

• Volumes largely driven by beer and food & beverage industry

• EBIT margins improved from 14.2% in Q3 FY2020 to 17.6% in Q3 FY2021 as a result of 

optimized sourcing of key raw materials and higher capacity utilization 

• Glass container capacity utilization during the quarter was 83% as compared to 72% in 

the previous quarter

• During the quarter, AGI glaspac purchased 3 high technology narrow neck press and 

blow (NNPB) machines having advanced controls. Customers prefer NNPB bottles which 

are lighter and particularly specified by beer industry clients

• New Product Launches: 46 new products developed, and 13 new products 

commercialized

Revenue from Operations

₹ 361.0 Cr
15.2% Y-o-Y

EBIT

₹ 63.6 Cr
17.6% Margins

66% Revenue

Contribution
87% EBIT

Contribution

33% Revenue

Contribution

13% EBIT

Contribution
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Q3 2021 Highlights – Quarter on QuarterBusiness Overview

HSIL is a leading packaging and building products manufacturing company
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Excellence is Our Value 

Proposition

Purpose-Driven People  
Exceptional commitment to Company’s values 

₹ 1,879 Cr 

Total Income

₹ 291 Cr | 15.5%

EBITDA and Margin

₹ 48 Cr | 2.6%

PAT and Margin

₹ 890 Cr | 1.03x

Net Debt and 

Net Debt to Equity Ratio

CARE A+; Stable Outlook
Long Term Debt

CARE A1+

Short Term Debt

FY2020 Key FinancialsOperating Platform

11
State of the Art 

Manufacturing Facilities

500+
Institutional Clients

2,800+
Employees

Packaging Products Building Products

Packaging Products
Building 

Products

67% Revenue

Contribution

88% EBIT

Contribution

33% Revenue

Contribution

Robust Governance Framework 
Transparency and strong internal controls

Dynamic Management
Qualified and experienced management

11% EBIT

Contribution

* All information as of FY2020
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Packaging Products – Glass Containers

Glass Container Packaging – 2nd largest manufacturer of glass containers in India

Glass 
Contatiners

91%

Others
9%

Alcoholic 
Beverages

71%

Food and 
Beverages

17%

Pharmaceuticals
12%

25+
Years

Expanded capacity from 150 tonnes

to 1600 tonnes per day over last 

twenty five years

1,600

Tonnes per 

day

2nd largest glass container 

manufacturing capacity in India. 

Operates at 2 plants situated in 

Telangana

~19%

Market Share

~19% market share in Indian 

organized glass packaging industry

450+
Institutional 

Clients

Strong relationship with end 

customers with selected pass 

through arrangements

87%

Capacity 

Utilization

Consistently increasing capacity 

utilization over the last three years

1,112
FY2020 

Revenue 

₹ crore

60% contribution to FY2020 total 

revenue

Packaging 

Product 

Revenue 

Mix

Glass 

Containers 

Revenue

Mix
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* All information as of FY2020
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Packaging Products – Our Customers

Diversified institutional clients across industries
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